
The Pricing Analyst, Value Brands has responsibility over pricing implementation, field coordination, 

and process oversight; in addition to supporting the Manager, Value Brand Pricing position in retail 
pricing strategy development, revenue forecasting and optimization. S/he will also be expected to 
coordinate execution with Regional Pricing staff, as well as help manage new process and systems 

transitions, including assisting with the oversight of temporary labor resources, as applicable. 
  
Key Responsibilities: 
 

 Implement strategic pricing plan, leveraging analytics, to support profit contribution 

improvement and revenue share growth targets in key segments and markets of 
responsibility. 

 Implement mix optimization plan along key segmentation factors; including product, channel, 

and customer segments; to support Revenue Per Day (RPD), Revenue Per Vehicle/Unit 
(RPV/U), and market share improvement targets. 

 Assist the Manager, Value Brand Pricing, with the forecasting of revenue key statistics to 
reduce the margin of error vs. actual results. 

 Assist the Manager, Value Brand Pricing, with the development, communication, and 
implementation of pricing, marketing and promotional strategies and tactics for Hertz’s value 
brands; including product, channel, and geographic market development. 

 Responsible for helping to supervise the daily tactical pricing and implementation of 

temporary labor resources, when applicable, as well as their systems training. 

 Develop subject matter expertise and become the key point of contact for the automation of 

pricing execution, including the management of granular rate/decision rules that feed pricing 
automation; as well as having accountability over the quality control of such automated 
execution. Quality control responsibilities include, but are not limited to, daily canvassing and 
automated rate changes troubleshooting and vendor outreach/resolution support. 

 Manage all administrative tasks related to Value Brand pricing across the US Division. 

 Develop strong working relationships with corporate and field personnel and address field 
queries. 

Educational Background: 
Bachelor Degree required; preferably in Economics, Statistics, or other mathematical field. 

  
Professional Experience: 

 Prior experience in a pricing, yield, and/or quantitative marketing environment required; 
college research projects are OK. 

 Prior business experience required, even if only internships or part-time positions 

during/post undergraduate education 

 Prior experience in the Rent-A-Car or travel industry strongly preferred. 

Knowledge:             

 Solid understanding of economic concepts and pricing/yield management principles 

 Strong proficiency in Microsoft Office applications, particularly advanced Excel functionality. 

 Working knowledge of SAS, SIS, SQL, Stata, or other statistical analysis software required. 

 Understanding of Internet technology. 

Skills: 

 Strong analytical and advanced modeling skills are essential. 

 Strong communication and problem solving skills. 

 Excellent written and presentation communications. 

 Excellent interpersonal and collaborative skills. 

Hertz is a Drug-Free Workplace. All employment is contingent on successful completion of drug 

and background screening. 

EEO/AA: Females/Minorities/Disabled/Vets 



Apply online: https://usjobs-hertz.icims.com/jobs/78350/pricing-

analyst/job?hub=20&mobile=false&width=784&height=500&bga=true&needsRedirect=false 
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